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Markets Update ïPreparing your 

material for the best market



What is a market?

ÅIs it a verb or a noun?  

ÅThe answer is yes.



Why should I consider markets?

ÅBefore expanding collection, itôs important 

to know who takes what where.

ÅTransportation is an issue ïcan the 

market help you move material?

ÅGoal:  Move as much through as quickly 

as possible.



Whatôs in my waste stream?

Donôt know?

Start with a published sample and then ask yourself these 

questions:

ÅWhat manufacturing do we have?

ÅWhat types of agriculture impact our stream?

ÅIs my community more rural or more urban?

ÅAre there business parks with easy access to lots of 

paper?

ÅWhat about a downtown thatôs near our route?

ÅWhat about colleges, tech schools?



How do I know if Iôm getting a 

good price?

ÅTalk to a local reclaimer:

ÅWaste News & Resource Recycling Magazines

Åscrapindex.com, recyclenet.net ïrecent bale 

price

ÅOfficial board markets or ñYellow Sheetò

ÅContact a trade organization to find a near-by 

reclaimer.  



What should I ask a potential 

partner?
Suggestions from EPA WasteWise include:

Å What types of materials do you accept?

Å How must those materials be prepared?

Å What contract terms are required? Is there an escape clause?

Å Who provides transportation?  

Å Are there certain days that you accept certain materials?

Å What are the maximum contamination rates?  How can I work to 

reduce contamination?  How do you manage rejected loads?

Å Where will the material be weighed?

Å What equipment do I need?  What will you supply?  



What are the factors behind 

getting a good price?

ÅFull trucks & clean loads.  High participation & low 

contamination.

ÅEffective outreach is essential to recovering material.



Regionalization

The term can mean many things:

ÅNetworking

ÅJoint Contracting

ÅMarket Cooperatives

ÅShared Facilities

ÅSolid Waste Authorities



What about my hauler contract?

Feature Traditional Hauling and 

Disposal Contracts

RM Contracts

Contractor compensation Unit price based on waste volume or 

number of pick-ups.

Capped fee for waste hauling/disposal 

service.

Performance bonuses based on value of 

resource efficiency savings.

Incentive structure Contractor has a profit incentive to 

maximize waste service and volume.

Contractor seeks profitable resource 

efficiency innovation.

Waste Generator-

Contractor

Relationship

Minimal generator-contractor interface. Strategic alliance: waste generator and 

contractor work together to derive value 

from resource efficiency.

Scope of Service Container rental and maintenance, 

hauling, and disposal or processing. 

Contractor responsibilities begin at the 

Dumpster and end at landfill or processing 

site.

Services addressed in traditional hauling 

and disposal contracts plus services that 

inform and influence waste generation 

(i.e., product/process design, material 

purchase, internal storage, material use, 

material handling, data management, 

reporting).



Are there markets for plastics in KY?



Many types of plastics

1 = PETE (polyethylene 

teraphthalate)

2 = HDPE (high density 

polyethylene)

3 = V (vinyl)

4 = LDPE (low density polyethylene)

5 = PP (polypropylene)

6 = PS (polystyrene)

7 = Other/mixed plastics



#1 PET



#2 HDPE



Film



Rigid Plastic


